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I’.q., Diploma in Enlrnnrﬁneurﬂhin Development (¢ D)

Iﬂll'“tllll.'lilm:= The “Pasi Giradunte Diploma in l'llllﬂ'li-l‘l‘.'l‘"!ﬂl"'-.hjp Developmen
{J'f;lll'Ill} Colrse is running in the Department of Adult ¢ ontinuing Fducation aned Fxtension
Faculty of Humanities ap Social Sciences, MIPRU, Bareilly. This course is suited for
people who are interested in starting their own business and wants 10 improve  their
knowledpe in the liekd of business Seclors. This program enhances the knovdedpe and kil
developmen which is essential 1o suceeed i crtreprencurship, This course COVCrs various
Spects ol business development,

I‘mgrmnnw Dl:!-u_'r.ipﬁrm = The PGDED jg 4 bne (1) year full time regular courye,
divided into 1w semesters, The course designed 1o equip individusls with the conceptual
knowledpe and practical skills necessary 10 suceeed in o husiness ficld. The course covers gl
the learning areas which are fecessary for start own husiness such as how to identify, refine.
manage risk and uncertainty and secure murket opportunities, a5 well as innevation,
financial requirement, rules of business marketing and the chal lenges and fupure prospects of
entreprencurship, Ultimately, 1his diploma course will be important fior the Students, not anly
for their own employment but als they play an important role in emplayment generation aned
cconomic development of the counltry,

Objectives of the Programme:- The course involves the develapment of husiness plan,
basic concepts of entrepreneurship, EDI, role of banks and challenges in entreprencurship
development in Indig and development of entreprencurship skills, tools and technigues,

It also involves the development of the entrepreneurship project and business management,
SWOC and cost benefits analysis, demand assessment, how o manage uncerainty and
entreprencurship behaviour followed by action based learning such as project, dissertation
and field work and viva-voce,

This step will help students to develop a sense of self-awareness that will allow them to mak e
good business decisions, Ultimately, the aim of this course Is 1o empower students 1o start
ind sustain their own businesses, The diploma is an excellent choice for students who want

10 pursue a career in the business field. J/rfj’L/FfE
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';:g.ursa Qutcome and Future Scope:-

‘To generate creative and innovative ideas as well as entrepreneurial solutions to the
‘business problems.

‘Develop skill quality and abilities in relationship building; teamwork and decision
-making.

' This program helps to build a leadership quality among students,

To equip students with the understanding of entrepreneurship development and to enable
them to provide an insight into the new venture management.

The aim of this course is to inculcate knowledge among students about the formation,
pperation and management of MSMEs.

Besides enhancing the student's knowledge, this course also helps in boosting his/her
“career prospects.

This course will help the students to develop an idea and work on its start their own
business.

By enhancing the entreprencurial mindset of students, these programs will also
enhance their potential to create jobs and improve the quality of life,

uture Scope:-

wese are just some of the many benefits of a Posigraduate Diploma in Entreprencurship
svelopment course. In nutshell Enlrcprenemship Development has a wide scope, and its
aurse outcomes reflect its relevance in today's society. This program aims to train the future
neration of entrepreneurs, It provides students with the skills and knowledge to start a
siness both in India and abroad. After completing the program, student can choose to work
a consultant, Human resource officer, and assistant manager in multinational companies.
oreover, the P. G. Diploma in Entrepreneurship Development opens the door to many
ITE:ent career paths.




oy of LG, Diploma in Entreprencarship Development
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Course Structure & ‘n,ﬂahus of. A
P G Drplum.a In Fntreprencur "ihlp Dcvelnpme'”_
' "SEMESTER-1 : TH




Paper =1
Entreprenenrship Development in India-1

Unit- 1: Bosic concepls and  overview  of  Entreprencurship:  Meaning  and  imponanee ol
Entreprencurship;  Evolution  and  Crowth of  Entreprencurship in Inddiag  Factors  inlluencing
entreprencurship: (Psychological, social, Feonomic and Environmental),

Unit-2: Framework of Entreprencurship Theories; Types of entreprencurs: According o 1ype ol
business, nccording 10 type of Technology and according 1o type ol Growth,

Unit-3: Entrepreneurial  Development Progrommes (EDP) in Indin-concepts, need and  phases;
Conducting entrepreneurial development programmes in India and its Progress in Rural and Urban Areas

Unit-4: Er'l.‘ln:pmncurship and Economic Development: Role of an entreprencur in economic groawth s
an innovator; Characteristics of a successiul entreprencur;

Unit- 5: Problems, and Challenges of Entreprencarship in Indin,

Suggrested Readings:

1- David A Kirby, © Entrepreneurship”, Tata Me. Graw Hills.

2= Jasmer singh Sain, “Entrepreneurship and small Business™ , Deep and Deep publication

- Shankar Raj, “Entreprencurship Theory and Practice™ | Vijoy Micole Imprints Pyt Il

4- Khanka, 8.5, “Entrepreneurship Development”, 5. Chand & company, Mew [elhi

5- Vasant Desai, “Fundamentals of Entreprencurship™, Himalaya Publishing House, New Delhi
6- B.G. Patel, “Entreprencurship Development in India™, Mittal Pub, New Dethi

7- C.B.Gupta and Srinivasan, N.P., “Entreprencurship Development in India: Text & Cases™,

Sultan Chand & Sons, New Delhi.
8- P.M. Charantinath, “Entreprencurship Development and Small Business Management™,
Pearson Edu.
= Ashutosh Priya ct.al, “Business Management & entreprencurship”, Ornge Took, Chattisparh
- Ashutosh Priya et.al, “Creativity, Innovotion & Entrepreneurship™, Sohem Pub, Harcilly
H- Ashutosh Priya, “Economics of Innavation,” Sohem Pub. Bareilly

INSTRUCTIONS FOR PAPER SETTER

The question paper would be of 60 marks and consists of two seetion A & B A section will be of 30
marks which have six question and attempt any three, each question of 10 marks and see, B owill be of
30 Marks consists 04 question in which any two are attempted by the students, Exam duration will be
Two (2) Hours {According to MJP Rohilkhand University Bareilly, Letter no. RU/Acad /2024/1 1 6= 19

dated 07.08.2024) ;
» ; Vilr i
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Paper - 11
Development of Entreprencurship Skills- I

Unit-1: Emrepreneurship and Indian Social System; Entreprencurial Characteristics and Skills, Creativity
and Entreprencurship.

.UniF' 2: Goal setting and problem solving:- Building new identity: Goal setting; crestivity and Problem
Solving: Meaning, Significance and Relevance of Entreprencurial Counselling and Business Cippariunity
- Guidance (ROG);

Unit- 3: Identification Techniques of Gainful Business Opportunities; Enterprise La unching Procedure znd
Formalities involved in case of Manufacturing; Trading and Servicing Fntrepreneurship

Unit-4: Skill of an Entrepreneur: Entrepreneurial Skills and Entreprencurship Promotion; Entreprencur
ckills and Competencies; Case study of successful entreprencurs in India.

neurshig molivation

~ Unit-5: Entreprencurial motivation:- Maslow's Theory, Herjburg's theory Entrepre
i

~ and need for achievement and its Impact on Creation of new antrepreneurship and proliferation of generate
entrepreneurship; Entrepreneurial Decision Making:- Steps in Decision Making and Problem solving.

Suggested Readings:

- N.P. Singh, “Changing Pattern of Entrepreneurship”™, IED, Lucknow.

2. T. A. Emburg, “Industrial Entrepreneurs among Committees in India™, Cambridge.

3. P.F. Drucket, “Innovation and Entreprencurship™

4 Efficacy of Incentives for Small Scale Entreprencurs. | DB, Bareilly

5- Udhyamita: A Monthly Journal Published by EDI, Lucknow.

6 Ashutosh Priva ctal, “Business Management & entrepreneurship”™, Orange Book,

Chattisgarh
7- Ashutosh Priva et.al, “Creativity, Innovation & Entreprencurship”, Sohem Pub. Bareilly.

INSTRUCTIONS FOR PAPER SETTER

marks and consists of two section A & B A section will be of 30
each question of 10 marks and sec. B will be of
the students. Exam duration will be

The question paper would be of 60
marks which have six question and atfempt any three,

30 Marks consists (4 guestion in which any two are attempted by
Two (2) Hours (According (o MIP Rohilkhand University Bareilly, Letter no. RU/Acad /202471 16-19

dated 07.08.2024) Wil M




! Paper — 11
B, Entreprencurship & Management of MSMEs

‘L!nit-l Meaning and definition of Micro, Small and Medium Enterprizes: Scope and Trends of Small
Enlm!nsuq Significance of MSMEs; Characteristics of Small Scale Industries and their role in India’s
“Economic development.

Unit-2: Importance of Entreprencurship in Growth of Employment and development in an cconomy; Rursl
Entrepreneurship in India; Issues and Challenges of Women Entreprencurship in India.

Unit- 3: Financial assistance by different agencies: Role of Financing Agencies in sel-up a Enterprises;
Institutional and Non-Institutional Financing agencies in India; IDBI, IFCI. SIDC, The small Industrial
-_Dewlupmrml Bank of India (SIDBI), Commercial Banks; NABARD; Co-operative Societies.

_ Unit-4: Role of ather agencies in the development of MSMEs; Entrepreneurship Development Institute of
' India; Khadi and Village Industries (K VIC): District Industrial Centres (DICs).

Unit- 5: Policies and Programmes relating to MSME sector; MSME Acy; Issues and Challenges of Small
_;und Medium enterprises in Uttar Pradesh.

i ingEs:

I- C.B.Gupta and 5.5. Khanka, “Entreprencurship and Small Business Management”, Sultan Chandand Sons,
Mew Delhi
2-  M.B. Shukla, “Entrepreneurship and Small Business Management”, Kitab Mahal. Allahabad
3-  A. Sahay and V. Sharma, “Entrepreneurship and New Venture Creation™. Excel Books, Meaw Delhi
. 4- V. Desai, “Dynamics of Entrepreneurial Development and Management”, Himalaya PublishingHonse
5- V. Desai, “Small Scale Industries and Entrepreneurship”, Himalaya Publishing House
6- Dutt and Sundaram, “Indian Economy™ (Both Hindi and English)
7-  Mishra and Puri, “Indian Economy™, Himalaya Pub. New Delhi. {Both Hindi and English)
8-  Publication of MSME, Gowi. OF India

INSTRUCTIONS FOR PAPER SETTER:

" The question paper would be of 60 marks and consisis of two section A & B A section will be of 30
marks which have six question and atiempt any three, each question of 10 marks and sec. B will be of
30 Marks consists 04 guestion in which any two are attempted by the students. Exam duration will be

Two (2) Hours {According to MIP Rohilkhand University Bareilly, Letter no. RU/Acad /2024/116-19
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Paper- 1V
Survey Methods
Unit-1: An t"ll‘l'l'ﬂ!'l.ll.'lil:lll ol Rosenrch:= sic f'iltil'l!lllf.', Fbusiness Besemch: St ol ihie Fusines,
Rescarch;  Problem ldbemtificution nd jes liporinmes; Objectives aml Types ol Besearch; Need ol
significanee of Dusiness Research s Micket Survey,
Unit-2:  Clussification af Research Design;  Uxplomtory, Action Reserch: Bxperimentnl esearc
Deseriptive and Conclusive Research Desipn,

Unit-3:  Sampling Designi- Types of Smmpling, Need, Importance ond Chametesidics of sampling
Census and popuiliation,

Unbt-4: Methods of Dt Collection; Primary Daby; Sceondary Dann; Mature, Tpertance il Adbvamtapes
ol Data; Tools and Technigues of Duta Collection- Schedule, Interview, Quetionnnire and hprimi e
for market survey,

Unit- 5: Hypothesis- Basic Coneepts and formulation; Mull lypothesis, Aliemative Typothesis Ty potheis
Testinmg:- Concepts and Procedures,

Su tedd Bendings:

1= M. K. Malhotra omd 5. Dash, “Marketing Researeh™, 6™ Fii, Benrson,

2= 1), Seluran and K. Bougie, "Research Metlsds Tore Bosiness”, Willey Eastern

3o C, R Kothari, "Research Methodology™, New Ape Internationnl, New Delli

4= W. L, Winston, *Marketing Analytics™, Willey

3= Vasanl Desai, “The Dynamibes ol Entreprencuorial development and Manapgement ™,
Himalayn Pub. New Delhi.

INSTRUCTIONS FOR PAPER SETTEN:

The question paper would be of 60 marks and consists of two section A & 11 A section will be ol 30
marks which huve six question und attempt any three, each gquestion of 10 parks and see. 18 will be ol
30 Marks consists 04 qum!lmi iin whilch any bwo ore allempted by the students, Exam dumition will by
Twa (2) Hours (According to M Rohilkhand University Doreilly, Letter no, RUAead 202400 1o-19

duted 017,08.20124) B o \ C"D}}Ll
}{/ o




Paper- V
Project/ Field Work & Viva-Voce

Instructions:

1- Project! Field work will carey 100 marks.
- The candidate will submit four copies ol their Field work or project report
3- Students can choose any one of the arcas of their field research study

The following topics shall be covered in the Field work / research:

I- Study of the progress of Entrepreneurship Development on Urban Cluster

2- Case study of any successful entrepreneurs of your region

3- SWOC analysis of an Enterprise

4- Consumer Decision making process and behaviour in relation to a local vs. Branded
consumable items or product.

3- Government Policies for promotion of a local entrepreneurs

6- Current problems faced by local small and cottage industry

7- Planning and promotion activities for a local product manufacturer

8- How 1o start a start-ups in your regions

9- Innovation and entrepreneurship

10-  Entrepreneurship and employment

11-  Problems for women entrepreneurs

12-  Challenges of infrastructure facilities to start an enterprises

13- And many more areas; relevant ideas and subjects can be taken which are not listed
above

ASSESSMENT WILL BE BASED ON PRESENTATION & VIVA-VOCE




‘Course Structure & Syllabus of 2!

P.G. Diploma in'Entrepreneurship Develupmentﬂ
| SEMESTER-II = e

- e




Paper -1
Entreprencurship Development in India-I1

Vbt 1 Understanding Lreprencaial History; Ciovermment Policies and Strategies framed and
iplemented W enonmage e prometion aimd development of entrepreneurship in India,

Unit=2: Vonenging ey in emreprencurship development; Corporate Entreprencurship;  Rural
Futeepreneurshibp; Socinl entrepremenrship in Indin; Women Entreprencurship,

Ulmdt-%: Fantrepreneariol - el Lintreprencarinl - society;  Family entreprencurship; Entreprencurial
Pl v b sl covivomment i lodinn ECOmYy.

Uit atreprenensbip and innovition; Difference botween entreprencurship and teaditional business:
Climcteristics s need of innovation; Business opportunities in the reference of Utar Pradesh State,

Unit- 5:  Changing role of entreprencurs in Indin; Start-up policy: Framework and Incentives:
Entrepeencurinl growth and competitive ndvantages; Entrepreneurship Development Programmes in India.

Sugepesiold Reandings:

12-  David A Kirby, * Enteprencurship”, Tats Me. Graw Hills.

13- Jaser singh Sain, “Entreprencurship and small Business™ . Deep and Deep publication

4= Shankar 1aj, “Eotreprencarship Theary and Practice” , Vijay Nicole Imprints Pu. hd.

15 Khanka, 8.5, “Entrepreneurship Development™, S, Chand & company. New Delhi

1o-  Vasanl Desai, *Fondamentals of Entrepreneurship”, Himalaya Publishing House, Sew Delhi

I17- 1845, Paiel, “Entreprencurship Development in India”, Mittal Pub. New Delhi,

15- Pawan Kumar Sharme, “Development Banks and Entrepreneurship Promotion in Indiz”™,
mitial ub., Mew Delhi

19- 13,00, Patel, “Entreprencurship Development in India”, Mittal Pub.. New Delhi.

20- 1L Khan, "Entreprencorial Mamagement”, School of Management, Bombay.

8- Annuul Repon of EDI Ahemadabad.

-

22 Cingicdes 1es Start ups = Taxmann

INSTIRUCTIONS FOR PAPER SETTER:

The guestion paper would be of 60 marks and consists of two section A & B A section will be of 50
marks which have six guestion and atlempl any three, cach question of 10 marks and sec. [ will be of
30 Marks consists 04 guestion in which any two are attempted by the students. Exam duration will be
Twer (23 Hours { Accarding to MIP Rohilkhand University Bareilly, Letter no. RU/Acad 2024 1 Ho-19

ilated UT.08.2024) . . 11
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Devel I‘ilpurn i
evelopment of Entreprencurship Skills- 11

Updt= 1 Market sirvey techinigoes:- ;

sution; Clmllenpes of st Mirhet assesament: Metlwsds of market survey and sourees of markel
; i ' ] g ke i ¥ dillite | . - ; | F
il - B 0L 0w vemture strategies; Sourees of Gnanee and problems; ILisk taking behaviour.

=25 Toods and Vechmigines ol P I .
”““. Il L= I“"“H-H:.'- '|1| t‘IH.|lll.r“;'l.l._l\.l_l“_l\I 1'.|“|||_l!'|[|:“|:“|"H|l HI‘.PH"-' 4L"L'hﬂii.:-"|. I:LH;ITIL'!“I. M“"uEt“'ﬂfnl,

h1;|r]'.1.‘ll|1].:1 L_l;.‘plll. :"'nl:l.'mllluliﬂy.. I luiwniin, Sowhal aml Computer Application elc., Soience and Art of Managing
Eatreprencurial Skill

Unit-3: Digital marketing snd interet marketing: ssaies and challenges; E-Commerce; Electronie Payment
SYSICIS,

Unit=d: ldentilicntion of investment opportunitics;- Geoeration and sereening of project ideas, Capital
padgeting:  Murket  annlysis ond  demand  forecasting;  Eeonomic  Analysis- Social cost  henefit:
Environmental analysis of projecis, Break-cven analysis; Fund Mow and cash Mow.

Unit-5: Consumer protection Act; Consumer  forum,  State commission and National Commission:
Comsumer rights: Right o be informed; Right o consuimer cducation: Right 1o healthy environment;
Environmental Policy: Environmental Protection Act-198G

Suppested Hemdings:

I« Condra I' “Projects- Manning, Analysis, Financing, Impleineniation and Review™, Tambcgraw Hill, Mew [2elhi.

% Gondon L A ol Gieorge B Improving Cupital Bislgeting: A Decision Suppert_System Approach™ Addison-
Wesley Publishing Co. Massachusetis,

Y Despi V “Project Manngement ® | B layn Pyilsbishiing 1 rnw.:.'-. _

4 Singh N “Project Mustagenwent annil Control™ 1 Ii|||._:|1:|g.-.| Pubdishing | lww.“ _ ‘ .

S Ciuptn O, 13, and Srinivnsn NI -'-|-'_|1|:|,~._-11r;_-u|:||r~.l1|-|'| | evelopicnd i Tosdio™ Suiltan Clandand Sons.

e NI Sinply, “Clhanging, Patiem of Tontreprencurship”, !I_.!}_ I |_J|:h:m:.l.‘.l . _

s -lI A. IE-|1'II'||.||'.',-| ""I||”“'~i1]'i]l-| 1':[I-1|"|.:|"|"'-"H-1"h '-'||IH'I|!|_-| Loarmintkees T, L i|-'|'|l|.'|l'l-|.||:'_\'l'.‘.

B I, Drucket, *lnnovation and IEreprencurship” ;

% Efficacy of Incentives for Small Seale Frregreticnrs, 1011, Bareilly

0 Udhyamitn: A Mombly Jomranal Published by G, ki,

11- David Whitley, “E-Commencee”, T Me G [Till, New St T
12 K.C. Lannlen ?III1I-I|-I'FJH'L:I.."l':al'i'-lllllhn'l.‘l'. [sionsss Technology amd Sockety™, Pearson

INSTRUCTIONS FOR PAPEIR SEVTER:
‘].']m question paper wiortihed b ol 6l) miorks andl consists of twi EL“!:linn ,-.‘n,. £ B A section will h:. of 30
- ks which have six question aned aittempt any e, each question of 10 1“'-1Fkhlum'| T H_ i h: gt
: 0 Marks consists 04 guestion in which any two ane ull»fmph:d I:I:. the siudents, 1*.-.:1“1 dmi:“:n will be
ﬁE!'iﬂn (2) Hours (According (o MIP Robilkhand University Bareilly, Letter no. RU/Acad 2024/116:19

__f.":.hlﬂi 07.08.2024) by I'._:lrl l"n % HLEF'} } L_

e ———



Paper — 11
Untreprencurship Behavionr & Management

Uikt 1 Wasie Coneept of Eateepreneniship Behavioor, Belnvioural Entreprencarship as a Confluence
of Untrepremencinl Process mud Moansgement Process, Munapement of Eotreprencurial Risks such o

Fianetnl, Technobogicnl, Social, Haman, Eovironmentnl, Nataral, Political and other Risks; Filective
skl Pechmdgues ol 1Risk BMoniioving,

Undt=2: Debaviourn) Fatreprenenrship nnld Social Chonge; Business Ethies, socinl responsibility of
Isimesss Entreprencurship Delvionr and Crention of an Entreprencurial Society;, SWOT analysis

Umit= 3 Development ol Entreprencirial Personality, Suceess, Achievement, and Entreprencurship
Welaviowr: Wehaviowra! and Entreprencuriol Competencies

Uit 42 Ioternational Business Enviconment:- Clobalisation in India; Foreign Trade; WTO; Social and
Fihieal responsibility of International Business,

Unit- 5: Entreprencuriad Rescarch on Ustimating Uxisting and Potential Demand lor the Product or

Service, Consomer Paying Behaviour, Muarkel Competition and other Currem Problems faced by
Pisineas

Sugeesied Boolks and Journals

|- R A, Shiomma, “Iinlmpmncurinl Change in India Society™, Delhi University, [3elbn
T 1S, Singh, “Entreprencurship and Social Change™, Rawat Pub. Jmpur.

F- Dt oned Sundaram, “ludian Economy™,

A= Misrn ond Puri, “Indian Beonomy™,

5. Sharma etal, “Entreprencurship and Small Business Management”™, Ajmera Book,
jaipur.

INSTRUCTIONS FOR PAVER SETTER:

I e guestion paper would be of 60 marks and consists of two seotion A & B A section will be of 30
ks which have six guestion and otrempt any theee, cach question of 10 murks and sec. B will be of
Wb Marks consists 04 gquestion in which any two are atempted by the stdents. Exam duration will be

Twves (27 Nours (According o M Rohilkhand University Bareilly, Letter no. Rl I/ Acod 2024/ ) 1619
dated D7 0K.2024) £ Vi Y

L\ L‘“\. \ l:':ﬁ; L.




Paper -1V
Taols and Technigues of Data Analysis

Ulnit-1: Steps and Stages of business research process; Riloes inoreseirch, Criterion ol a rescarch; (puality
il Crownd Beseareh Project Proposal

Unit=2:  Hypothiesis testing:- Concept and Procedures; Basic theorem, assumptions, uses, impartance. and

imethods of Karl Pearson®s Correlation: T=tesr, Z-test: Chi-sguare fest, ARCIVA,

Uimit=3: Inteoduction 1o SPSS packape: Use of computer in research project; MS-Exeel; Interpretation ol

pestilis; Roeporting of rescorch Bndings.

Unit=4: Project Report: Formulation and Presentation of Project Repon

sugpested Headings:
- M. K. Malhotra and 5. Dash, “Marketing Research™, 6" Edn. Pearson
7- LI Sekaran and R, Bougie, “Research Methods for Business™, Willey Eastern
8- C. K. Kothari, “*Research Methodology ™. New Age International, New [elhi

9- W. L. Winston. *Marketing Analytics™. Willey
[0- AK. Singh, “Texts, Measurement & Research Methods in Behaviounal Sciences

Fata MeGraw Hill, Bombay.
| I- B.P.Hooda, “Statistics for Business and Economics”, Macmilan Indiz Lid. Svew

Delhi.
12- E.C.William. “Buiness Research Methods™, Richard D. Irwin, INC

INSTRUCTIONS FOR PAPER SETTER:

The question paper would be of 60 marks and consists of two section A & B A section will be of .‘-ﬂ.
marks which have six question and attempt any three, each question of 10 marks and sec. B will be of
30 Marks consists 04 question in which any two are anempied by the students. Exam duration will be

Two (2) Hours {According to MIP Rohilkhand University Bareilly, Letter no. RUV/Acad 2024/ 116-19
dated 07.08.2024)

-




Dis ] Paper-
Sertation/Project Work & Viva-Voce

Instructions:

project work will carry 10q ik s
P candidate will sulimi four copies

wpadents Cion choose Y ong of | ol thiear ”I"‘:-'-.L'ih'ﬂlr:ﬂ'l." I'ru||;|_'| e,
the area of (he following for dissertation/ project wirk

I=
ﬁ—
-
..
1=
.

1'npics.f Areas:

. Roleof MSMEsin i y
! il E‘}F:ll;; :n |,I'I.I:.I!|'Ill'l.:llﬂl.lrl1'1| Development
L SI0N making T : : _

product. & process and behaviour in refation 1o a local vs. Branded

* National and State \ .
i Role of adwmsﬂ“ﬁnwmm““[ strategies for the promotion of a local entreprencurs
: Challenging e ?jl a‘?::}mrudm] In entreprencurship development
= : ? aced by local, small and cottgoe |
i . e skielLE ge industry
= Planning and Promotion activities for a local product manufaclurer
7- A Case Study of the p SN
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