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NEP SYLLABUS 2020 
 

( B.A. )TOURISM AND TRAVEL MANAGEMENT STRUCTRE AND SYLLABUS 3 YEAR PROGRAM 

(MEDIUM HINDI & ENGLISH) 
 

SUBJECT : TOURISM AND TRAVEL MANAGEMENT 
 

 I SEMESTER AND II SEMESTER 
 

YEAR SEMESTER Code No Title of the Course Theory/ Practical Marks Credits 

       

 
1 

I 
 

TTM101 
CONCEPTS OF 
TOURISM 

 
Theory 

 
25+75 

 
4 

1 I TTM102 VIVA VOCE Practical 25+75 2 

       

1 II TTM 201 TOURISM PRODUCTS Theory 25+75 4 

1 II TTM 202 VIVA VOCE Practical 25+75 2 

III SEMESTER AND IV SEMESTER SUBJECT : TOURISM AND TRAVEL MANAGEMENT 
 

 
YEAR 

 
SEMESTER 

 
Code No 

 
Title of the Course 

Theory/ 
Practical 

 
Marks 

 
Credits 

       

2 III TTM 301 TRAVEL AGENCY & TOUR OPERATIONS Theory 25+75 4 

2 III TTM 302 VIVA VOCE Practical 25+75 2 

       

 
2 

 
IV 

 
TTM 401 

TOURISM MARKETING & 
(ACCOMMODATION) HOSPITALITY 

 
Theory 

 
25+75 

 
4 

2 IV TTM 402 VIVA VOCE Practical 25+75 2 

V SEMESTER AND VI SEMESTER 
 

 
YEAR 

 
SEMESTER 

 
Code No 

 
Title of the Course 

Theory/ 
Practical 

 
Marks 

Credits 

       

 
3 V 

TTM 501 TOURISM PLANNING AND 
DEVELOPMENT 

 
Theory 

 
25+75 

4 

 

3 
V 

 

TTM502 
Tourism Resources of India  

Theory 
 

25+75 
4 

 
3 

 
V 

 
TTM 503 

Practical / TOUR AND TOUR REPORT 
PROJECT REPORT AND VIVA VOCE 

 

Practical 
 

25+75 
2 

    3 

3 VI TTM 601 TRANSPORTATION HUMAN RESOURCE 
& MANAGEMENT 

Theory 25+75 4 

3 VI TTM 602 Writing Skills and Photography for 
Tourism 

Theory 25+75 4 

 
 

3 

 
 

VI 

 
 

TTM 603 

Practical/INTERNSHIPS - ONE MONTH 
SUMMER TRANING PROJECT REPORT 
AND VIVA VOCE 

 
 

Practical 

 
 

25+75 

2 

   3 
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I SEMESTER AND II SEMESTER 
 

I - SEMESTER PAPER - 101 – CONCEPTS OF TOURISM 
 

To introduce the fundamental concept of Tourism. 
 

UNIT I: INTRODUCTION TO TRAVEL - Meaning & definitions of tourism, traveler, excursionist, tourists - Objectives, nature 

& Classification of tourism & tourists. Tourism recreation & leisure inter-relationship. Growth and development of Tourism 

through the ages. 
 

UNIT II: COMPONENTS, TYPES AND FORMS OF TOURISM – Components of tourism - Types and Forms of Tourism: Inter- 

regional and intra–regional tourism, inbound and outbound tourism, domestic, international tourism. Forms of Tourism: 

religious, Medical Tourism, historical, social, adventure, health, business, conferences, conventions, incentives, sports and 

adventure tourism 
 

UNIT III: TRAVEL MOTIVATIONS - Travel Motivations & travel deterrents - Definition of Motivation – concept of motivation 

- types of motivations – Mackintosh’s Classification: physical motivators – rest and relaxation motivators – health 

motivators – ethnic and family motivators – professional and business motivators. Pull and push forces in tourism- Sun lust 

and Wanderlust tourists. 
 

UNIT IV: IMPACTS OF TOURISM - Tourism Impacts: Economic Impacts, Social Impacts, Cultural Impacts, and Environmental 

Impacts - Strategies to overcome or reduce the negative impacts of tourism. 

 
 

 TTM-102- VIVA VOCE / Practical : Assignment, Local Trip report , Lecture-cum-discussions
 
 

References: 1. Brown Percy, Indian Architecture (Buddhist and Hindu), Bombay. 2. Brown Percy, Indian Architecture 

(Islamic period), Bombay. 3. Davies, Philip, Monuments of India, Vol. II.,London. 4. Dixit, M and Sheela, C. (2001), Tourism 

Products , New Royal Book. 5. Dr.I.C.Gupta and Dr.S.Kasbekar,Tourism products of India. 6. Gupta, SP, Lal, K, Bhattacharya, 

M. (2002) Cultural Tourism in India, DK Print. 7. Manoj Dixit, Charu Sheela (2006),Tourism Products, New Royal books 8. 

Michell, George, Monuments of India, Vol. 1. London. 9. Mitra, Devla, Buddhist Architecture, Calcutta. 10. Robinet Jacob 

etal (2012), Tourism Products of India, Abhijeeth Publications, New delhi 
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II - SEMESTER PAPER 201 – : TOURISM PRODUCTS 
 
 
 

To provide the concept of tourism products and an overview of the tourism products and resources of India. 
 

UNIT I: Tourism Resources – Definition, meaning: tourism resources of India - types and typologies: cultural resources – art 

and architecture, historical monuments, fairs and festivals, craftsmanship, folk customs, costumes of different states, 

museums and art galleries. important historical/archaeological sites, museums, art galleries and libraries, their location 

and characteristics. 
 

UNIT II: Natural tourist Resources – Rich diversity in landform and landscape, outstanding geographic features, climate, 

water bodies, flora and fauna. Tourism resource potential in mountains with special reference to Himalayas. Resources 

and resource use patterns in the past, present and future perspectives. National Parks and sanctuaries. 
 

UNIT III: India’s Main Desert Areas -, their geological structure, development of Desert Tourism – existing trends and 

facilities available, desert safaris and desert festivals. Coastal areas, beaches and islands; resources and resource patterns. 

Performing arts of India, Classical dances and dance styles, centres of learning and performance, Indian folk dances. 
 

UNIT IV: Created tourist destinations – Academic, scientific and industrial institutions - tourism development strategies. 

Handicrafts of India as a potential tourist resource, fairs and festivals: social religious and commercial fairs, festivals: 

promotional (tourism) fairs, viz kite festival, white water festival, boat race, beach festival, food festival. 

 
 

TTM -202-VIVA VOCE/ Practical : Group Discussion, Seminars / Assignments,and Compulsory Field visits : 
different from the area you live in, study tours, projects Repots 

 
 

References: 1. Brown Percy, Indian Architecture (Buddhist and Hindu), Bombay. 2. Brown Percy, Indian Architecture 

(Islamic period), Bombay. 3. Davies, Philip, Monuments of India, Vol. II.,London. 4. Dixit, M and Sheela, C. (2001), Tourism 

Products , New Royal Book. 5. Dr.I.C.Gupta and Dr.S.Kasbekar,Tourism products of India. 6. Gupta, SP, Lal, K, Bhattacharya, 

M. (2002) Cultural Tourism in India, DK Print. 7. Manoj Dixit, Charu Sheela (2006),Tourism Products, New Royal books 8. 

Michell, George, Monuments of India, Vol. 1. London. 9. Mitra, Devla, Buddhist Architecture, Calcutta. 10. Robinet Jacob 

etal (2012), Tourism Products of India, Abhijeeth Publications, New delhi` 
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III SEMESTER AND IV SEMESTER SUBJECT 
 
 

 

III - SEMESTER TTM-301-PAPER : TRAVEL AGENCY & TOUR OPERATIONS 
 
 

1. To provide an all round idea about the importance of travel consultants in today’s world scenario. 
 

2. To make the students aware of the history, functions and types of travel agents and tour operators. Pedagogy: Lectures, 

seminars, group discussion, presentations, implant training 
 

UNIT I- History and growth of travel agency businesses - Emergence of Thomas Cook – Emergence of Travel 
Intermediaries- Definition - The travel Market: Business Travel - Corporate Travel - Commercial Group Travel - Institutional 
Travel - Leisure Travel - Family Travel - Single Resort Travel - Special Interest Travel. Types of travel agency and tour 
operations - Inter-relationship between Travel agency and tour operation. Indian travel agents and tour operators - an 
overview. Differentiation, inter-relationship of travel agents and tour operators and principles of present business trends 
and future prospects, problems and issues. 
UNIT II- Travel agency/Tour operations- Functions - Sources of income. How to set up a travel agency: Procedures for 

approval of a travel agency and tour operator - IATA & DOT Approval - Approval from various government bodies - 

Organization structure of a travel agency or tour operation and staffing. Travel Documentation: Passports - various types 

and requirements - Procedure to apply for passport. VISA - various types and requirements Documents required for 

foreigners to visit India 
 

UNIT III The Modern Tour Industry – Package tours – Custom Tours – Tour Wholesalers – Types of Package Tours: 

Independent Package, hosted tour, escorted tour, sightseeing tours - Group, Incentive and convention tour –Mass Market 

Package holidays – Types of Tour Operators: Specialist tour operators, Outbound – Inbound and Domestic tour operators, 

Tour operators reliance on other organizations. 
 

UNIT IV- Travel Organizations - WTO, IATA, UFTAA, TAAI, IATO, ASTA, PATA - Their organizational structure and functions. 
 
 
 

 TTM-302-VIVA VOCE / Practical : Assignment, Local Trip report , Lecture-cum-discussions
 
 

References: 1. Kapoor Bimal Kumar and Murali (2005), Travel Agency and Ticketing, Sterling Publishers Pvt Ltd, New Delhi. 

2. Negi Jag Mohan (2004),Travel Agency Operations: Concepts and Principles,Kanishka Publishing House, New Delhi 3. 

Chand Mahinder, Travel Agency Management, Anmol Publishers, New Delhi. 4. Jag Mohan Negi (2006), Tourist guide 

&Tour Operation: - Kanishka Publishing House, New Delhi 5. Bhatia AK (2004), Tourism Development: Principles and 

Practices, Sterling Publishers Pvt Ltd, New Delhi. 6. Babu, A Satish, Tourism development in India, APH- New Delhi. 7. 

Dennis L.&Foseter (2001), Glencoe An Introduction To Travel & Tourism, McGraw-Hill International. 8. PranNath Seth, 

Successful Tourism Management, Sterling Publishers Pvt Ltd, New Delhi. 9. Dr. S.C. Bancal:- Tourism Geography and Travel 

Management 
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IV - SEMESTER 
 

TTM-401-PAPER : TOURISM MARKETING & (ACCOMMODATION) HOSPITALITY 
 

To understand the various marketing functions and techniques related to hospitality and tourism and their applications 

to real life situations To focus on the pragmatic aspects of marketing that helps the learners to focus on the pertinent 

facets of placing hospitality and tourism products before the stakeholders of tourism industry. Pedagogy: Assignments, 

seminars, case study. 
 

UNIT I INTRODUCTION- Marketing for Hospitality and Tourism – Definition – Core Marketing Concepts – Marketing 

Philosophies – Selling Vs Marketing, Differences between Products and Services – Technology and Marketing – Specific 

features of Tourism Marketing. 
 

HOTEL INDUSTRY - Origin, Growth and diversification of accommodation, Role of accommodation in tourism; Types of 

accommodation - primary accommodation and supplementary accommodation. Categorisation and classification of hotels 
 

UNIT II MARKET SEGMENTATION, TARGETING AND POSITIONING - Market Segmentation: Segmentation bases – Criteria to 

effective segmentation – Market Targeting – Market Positioning. PRICING: Pricing Considerations – Internal and External 

Factors of pricing– Pricing Strategies/types /policy 
 

UNIT III PRODUCT - Product Mix – Salient features of Tourism Products, 7 P’s in tourism marketing, Product mix and 

product line, New Product Development – Product Life Cycle – Strategies for different stages of life cycle. PRICING: Pricing 

Considerations – Internal and External Factors of pricing– Pricing Strategies/types. 
 

UNIT IV PROMOTION - Promotion: Introduction, Different tools of Promotion ( Advertising, Sales promotion, Publicity, 

Personal selling, Direct marketing, Public relations, Digital communications) Emerging trends in promotion, promotion of 

tourism products. 
 

TTM-402-VIVA VOCE/ Practical :  Group Discussion, Seminars / Assignments,and Compulsory 
Field visits : different from the area you live in, study tours, 
projects Repots 

 
 

References: 1.Dr. S.C. Bansal:- Tourism Geography and Travel Management 2. Kotler, Philip, Bowen John, Makens James 

(2006), Marketing for Hospitality and Tourism, 4thedition, Pearson Education, Bengaluru. 3. Morrison Alistair. M (2002), 

Hospitality and Travel Marketing, 2nd edition, Delmar Thomson Publications, Florence. 4. Christian Gronroos (1999), 

Service Management and Marketing Management, 3rd edition, Rowman & Littlefield Publishing Group, Lanham, 

Maryland. 5. Keller & Kotler (2007), A Framework for Marketing Management, 3rd edition, Dorling Kindersley India Private 

Ltd, New Delhi. 6. Kotler, Philip, Bowen John, Makens James (2013), Marketing for Hospitality and Tourism: 6th edition, 

Pearson Publishers, New Delhi. 7. Chaudhary Manjula (2010), Tourism Marketing, 1st edition, Oxford Higher Education 

University Press, New Delhi. 
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V SEMESTER AND VI SEMESTER 
 

V - SEMESTER 
 

TTM-501-PAPER –: TOURISM PLANNING AND DEVELOPMENT 
 

1. To understand the theoretical framework of destination planning and various intricate involved in it. 
 

2. To analyse sustainable tourism practices as the best way of overcoming the negative impacts of tourism development. 

Pedagogy: Assignments, cases, Seminars, Lecture-cum-discussions. 
 

UNIT I Tourism Planning: Understanding Tourism Planning: Conceptual meaning of Tourism Planning, Evolution of Tourism 

Planning, General Concepts of Planning, Levels and Types of Tourism Planning, Background Approach and planning scale, 

Public and Private sectors role in Tourism Development. 
 

UNIT II Contemplation in Planning and Plan Conceptualization: Deliberations in the planning system- Role of systems 

approach in tourism planning- Tourism systems ,Tourism demand and market supply match – Tourism demand patterns- 

Forecasting tools and techniques. 
 

UNIT III Sustainable Tourism: Definitions of sustainable tourism, sustainability, sustainable development- Forces which 

promote Sustainable Tourism – Economic Force which resist Sustainable Tourism- Principles of Sustainable Tourism – 

Carrying Capacity and its application – The Environment Impacts of Tourism – Basic Properties of EcologyDefinitions of 

Ecology – Environment – Ecosystem – Relationship of Ecology Tourism Activities and their Linkages to Ecology and 

Environment – tourism industry and Pollution 
 

UNIT IV Environmental Impact Assessment (EIA) - The need for EIA - Steps of EIA - Method – Usage of EIA- in conserving 

Ecology and Environment-Environmental ,Conduct of Conservation in Accordance with the Culture and Tradition of the 

Habitat – UN Initiatives on Ecology and Environment – National Policy on Ecology and Environment. 

 

 

 TTM-502- Tourism Resources of India
 

To provide the concept of tourism resources and an overview of the tourism resources and (products) of India. 
 

Unit -1: Introduction to wildlife tourism in India; National parks, wild life sanctuaries and biosphere reserves consisting 
GHNP, Pin Valley NP, Dashigm NP, Jim Corbet NP, Nanda Devi NP, Valley of Flowers NP, Sunderban NP, Kaziranga NP, 
Manas NP, Bharatpur NP and Desert NP. Desert tourism in India; case study of desert triangle of Rajasthan including 
Jaipur, Bikaner, Jaisalmer, Jodhpur, Barmer and Udaipur cities. 

 
Unit 2: Meaning and importance of religious tourism in Indian context. Char Dham Yatra of India (Badrinath, Dwarika, 
Rameshawaram and Puri) and Uttarakhand (Yamunotry, Gangotry, Kedarnath and Badrinath) and its importance. 

 
Unit -3: UNCESO World Heritage Site of Indian Sanchi Stupa, Khajuraho Temple, Bodhgaya, Ajanta, Ellora, Bhim Betaka 
caves, Hampi Monuments, Mountain railways (Kalaka- Shimla, Nilgiri, Darjeeling railways) Fairs: Suraj Kund fair, Pushkar 
fair, Mandi Shivratri fair, Kullu Dussehra, Lavi fair, Minjar fair etc. 

 
Unit- 4: Meaning and importance of Cuisine/ regional cuisine on the tourism map of India. Cuisine of India cover J&K, 

Himachal Pradesh, Punjab, Delhi, UP, Kerala, Goa, Andhra Pradesh, Tamil Nadu, West Bengal, Sikkim, Assam, Arunachal 
Pradesh, Manipur, Nagaland and Tripura. 
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References :- Wildlife Tourism- David Newsome, Ross Kingston Dowling & Susan A. Moore. Ecology, Wildlife and Tourism 
Development: Principles, Practices and Strategies- A.K. Raina. Handbook of National Parks, Wildlife Sanctuaries, and 
Biosphere Reserves in India- S.S. Negi. Water-based Tourism, Sport, Leisure, and Recreation Experiences- Gayle Jennings. 

Encyclopaedia of Tourism Resources in India, Volume 1- Manohar Sajnani. 
 
 

 TTM-503- VIVA VOCE Practical : TOUR AND TOUR REPORT PROJECT REPORT Assignment, Local
Trip report , Lecture-cum-discussions 

 
 

References 1. Babu, S. S., Mishra, S., & Parida, B. B. (2008), Tourism Development Revisited – Concepts, Issues & 

Paradigms. Sage Publications. 2. Bhatia, A.K. (2009), Tourism Development: Principles & Practices. Sterling Publishers. 3. 

Burkart, A. J., & Medlik, S. (1994), Tourism Past, Present and Future. London: William Heinemann Ltd. 4. Cooper, 

C.,Fletcher, J.,Gilbert, D.,&Wanhill, S (2000), Tourism Principles and Practices. London: Pitman Publishing. 5. Christie, R. M., 

& Morrison, A.M .(2006), The Tourism System, 5thEdn. New York: Kendall/ Hunt Publishing Company. 6. Douglas, F. 

(1995),Travel & Tourism Management, London: Macmillan. 7. Douglas, P. (1990). Tourist Development, Hong Kong: 

Longman. 8. Swain, K.S.,& Mishra, M.M. (2012).Tourism Principles and Practices. Delhi: Oxford University Press. Dr. S.C. 

Bancal:- Tourism Geography and Travel Management . 

 
 

 
VI - SEMESTER 

 
 

   TTM-601-PAPER – : TRANSPORTATION HUMAN RESOURCE & MANAGEMENT 
 

To impart basic knowledge of the concepts & tools of HRM as relevant to industrial organization & to provide an 

understanding of the role HRM plays in the overall strategic setting Pedagogy : Lectures, assignments, role play, 

discussions, seminars. 
 

UNIT I Introduction - The Concept - Significance of HR - objectives & functions of HR – Evolution & growth – internal & 

external influences on HRM – Emerging issues in HR area. 
 

UNIT II Planning & Procurement - HRP – Definition – need – process - job analysis - meaning - importance - purpose - job 

description - job specifications - job design. Recruitment –Sources & Techniques. Selection – Steps in selection process & 

Interview. Placement & Induction & Orientation- Internal Mobility: Definition, Methods and Process. 
 

UNIT III Employee Development - Employee Training & Development – Meaning – Need – Methods – Training Evaluation. 

Employee counselling – Meaning – Need – Types – Skills required. Career Planning – Need – Process – Advantages – 

Limitations. 
 

UNIT IV History of TRANSPORTATION Transportation Rail, Civil Aviation in India – Types of Aircrafts Public and Private 

Tourist Train, Open Sky Policy; Role of irctc and AAI , A brief account of IATA /ICAO 



8 | P a g e  

TTM 602 - :- Writing Skills and Photography for Tourism 
 

1. Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field work etc., 
 

2. Course Outcomes: On successful completion of the course, the Students will be able to Narrate the stories of their travel 

facilitating them in launching their own travelogues online through Blogs, Websites, Social Media etc. 
 

3. Every aspect of the picture-taking process and the wide range of subject matter that they encounter on travel, helping 

them to produce vibrant and meaningful images. 

 

Unit-1: Introduction to Travel Writing and Photography Travel Writing: Introduction to Travel Writing scope; purpose; 

research; collect information; information discrimination and filtering. Travel Plan and arrangements; equipment to 

carry; taking the notes; using technology; pen down minute to minute; post-visit homework; drawing an outline of 

travelogue. Photography Subjects: People; landscapes, the urban environment; festivals, entertainment; food & drink, 

wildlife. 
 

Unit-2:Photography and Writing of travel & tourism blogs, travel dairies, tour itineraries , article for newspapers, 

magazines and journals. 
 

Unit-3:Writing an essay, research proposal, literature review, dissertation or thesis and academic referencing. 
 

Unit-4: Report writing :Different steps in writing report and Photography, Lay out of research report, Types of reports, 

Mechanism of writing a research report, Precautions for writing a research report. 
 

References: Research methodology: Methods & techniques-C.R. Kothari .Modern writing skills-Terry O Brien. 

Writing skills for tourism-Stephen Thorne. 

 
 

TTM-603- VIVA VOCE/ Practical : Group Discussion, Seminars Compulsory Field visits : different from the 

area you live in, study tours,/1 to 6 Month Training in Holet/ Hotel 

Industry /Travel Agency / Tour operator projects Reports 

 
 
 

References: 1. Manoj Madhukar – Human Resource Management in Tourism – Rajat Publication, New Delhi 2. Eric Laws – 

Tourism: Managing Packed Tourism - Thomson Business Press. 3. Darren Lee – Ross(ed) HRM in Tourism & Hospitality – 

International Perspective to SME 4. Human Resource Management – L M Prasad – Sultan Publications, New Delhi. Dr. S.C. 

Bansal:- Tourism Geography and Travel Management 
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